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JapruanezIulaga 1 Devise comprehensive communication strategies to promote the university's mission, achievements,
(ﬂ‘]‘lﬁ’]élxiﬂt]‘ls}) and initiatives, including attracting top international students and staff,

2. Collaborate with university and office departments to create targeted

communication plans that align with university and office goals, and ensure that these plans are properly
and effectively executed,

3.Monitor communication trends and recommend adjustments to strategies to ensure their effectiveness,
4. Generate compelling and engaging content for various platforms, including newsletter, annual reports,
social media posts, websites, and multimedia materials,

5.including the website and social media channels, ensuring content is up-to-date, relevant, and reflective
of the university's brand,

6. Proactively pitch stories and respond to inquiries, ensuring accurate representation of university
activities and events,

7 Prepare regular reports on social media engagement and other relevant metrics, offering insights and

recommendations for improvement,

8.Prepare regular reports on social media engagement and other relevant metrics, offering insights and
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recommendations for improvement,
9. Work closely with internal units and event organizers to develop communication plans for university
events, ensuring maximum visibility and attendance.

10. Coordinate pre-and post-event activities to enhance event impact and overall university visibility
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